
I don't believe that the FCC should change the restrictions on how
much one particular company can own within a market. Changing these
limits may result in a monopoly of a particular slant of news
reporting, entertainment and advertising.

If this should happen, the public will not have as much variety in
programming. It would be like being able to only shop at Target, or
being able to only get two particular brands of jeans, for example.
Not very interesting and only beneficial for the few companies who
can afford to buy up the stations.

We already have Microsoft, do we need another monopoly on the
airwaves?


